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Result: 
 According to the research findings, after identifying 26 independent 
codes and linking them in terms of conceptual and semantic similarity, 
six main concepts (dissemination and strengthening of national 
culture, promotion of moral values, dissemination of chivalry, 
pluralism, environmental protection and Promoting public health) was 
identified as indicators of sport for cultural development. 

Code: 

Discussion & Conclusion: 
In general, the identified indicators in this study can be used as a guiding 
framework for planning and macro-policies for cultural development of Iranian 
society. On the other hand, the results of this research can be used in cultural 
development in the seventh development plan of Iran, both at the macro and 
micro levels. 

Introduction: 
According to the research literature, sport can contribute to the development of 
society in many areas, one of which is cultural development. The aim of this study 
was to identify the characteristics of sport in the cultural development of Iranian 
society.  

Methods: 
This research is a qualitative research. The participants of the included 21 experts in 
the field of sports sociology who were selected from two methods of theoretical 
sampling and snowball. Semi-structured interview was used to collect data. 
Interview and textual data were analyzed in three stages of open coding (analysis of 
key points of interview data and identification of main and minor components of 
the interview), axial coding (identification of codes in the form of common 
components and concepts), and Selective coding (determining the relationship 
between major and minor components and developing a qualitative research 
model). 
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